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Disclaimer

« '@ This briefing and related information released contain predictive information
obtained from internal and external sources of the company.

® The actual operating results, financial conditions and business prospects of the & 5
company in the future may be different from the estimates expressed or implied by
+ these predictive information. The reasons may come from various risks beyond the
control of the company.

o

® The outlook forthe future in this briefing reflects the company's views on the future.
The company ishot responsible for reminding rupdating these views at any time
adjustmentinthe future. | +
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4 [
-+ . Founded moldplant.
"~ Awarded mold

business from

Japanese Brand.
.

20017 ~

Kunishah ESON was

* established in - .
August and obtained
high-tech enterprise
cer;*ation in 2011.

‘About ESON

2002

1ISO9001
certification

2012

7 nn R Established Mexico
, Tijuana Plant in Sep.
Awarded TV

mechanism parts
Green partner

certification 1S014001 certification

2006

Invest in injection
molding business
and awarded orders
of Japanese gaming
projects.

2009

" Awarded Server
mechanism projects.

2013

In Nov. Listed in
7 TW stock market
OHSAS18001 .
cg;rti.f_ic'atiqnir_:\‘2_010.‘-7
'?Sgccessfﬁl' b
development of :.*
autamobile tooling.

2015

Awarded New
Business for USA
automotive
customer.

2016

Set Up 2nd factory
in Malaysia (Kuala
Lumpur) in May. .

2020

Set up Vietnam
plant in May.

2019, Mexico plant

expansion.

2021

The plant in Mexico,
Malaysia(ll) and

8 Vietham are in
expansion plan

ESON
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(Unit: KNTD)

".Revenue

" Gross Profit
".Operating Profit
#rofit Before Tax

Tax Expanse

‘Net profit attributable to
owners of the cormpany

EPS:

Gross Margin
| Opég&tihg Margin
Net Margin

4.16% -

income statement =

2021 . 2020 .
_ Jan. ~ Sep. Jan. ~ Sep.
8,740,848 - 6,786,668
1,285,053 1,193,820
455,054 455,701
447,550 458,095
84,314 117,051
363,236 341,078
2.16 2.02
1470%  17.59%
5.21% 6.71%

5.03%

" YoY

28.79%

7.64%

(0.14%)
(2.30%)
(27.97%)
6.50%

6.93%
(16.43%)

(22.35%) .
+ (17.30%)

2021 Q3
3,298,626

380,689

x

122,301

131,265
14,041

117,224

0.70
11.54%
3.71%
3.55%

2020 Q3

2,921,523
548,489
257,145

187,222

35,180
152,079

0.90
18.77%
-8.70%

. 5.20%

" (52.44%)

QoQ

- 12.91%

(30.59%)

(29.89%)
(60.09%)
(22.92%)
(22.22%)
(38.52%) -
(57.84%)

‘3L73%)

ESON



20.00%-
B

18.00%

16.00%

*14.00%
12.00%

10.08%
- 8..00%
6.00%

 400% —
2.00% -
0.00%

Trend inrecent 3 Years

17.42% -

16.45% .

: 14:70%

647 BTl

- 4.95% R R
“4.O0770 A= L0/

* ¥
2019 2020 .. 2021Q1~Q3

Gross Margin —Operating Margin "—Net_Margin

18.00%

© 16.00%
14.00%

12.00%

10.00%
8.00%
6.00%
4.00%

2.00%

~ 0.00%

Trend in Q1~Q3 2021 |

17.03% '
. 16:24%
'11.54%
6.34%- cdanoy
5.1996\7&:&\3.71%
3:96% —
| al
3.55%
. A e = - . ®
2021 Q1. 2021-Q2 2021 Q3
Gross Margin .—Opé_l"ting Margin ‘—Net Margin

“ ESON




Quarterly ProductRatio in 2021

O Consumer @ Automotive B Cloud B-Others

ANo,
60‘901’ . J— _ 47.89%
35.30% 35.43%" 7" 35359 .
40.00% o =2 2 : 29.74%
. : 19.64% 18.50%
" (B . oy : 0,
| 9.63% pym—
» 0:00% .
e 2021 Q1 2021 Q2 ' 2021 Q3
. | » Consumer ® Automotive mCloud = Others '
' Product Ratio in 2020 . Product Ratio in 2021Q1~Q3
10% 7%
e 18%
K y

O Consumer @ Automotive I Cloud B Others 13 ESON
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Mexico (Tijuana)

2020 . -«
The expansion has been
completed and started.

. Main Products :

Cloud Products.

2021 :
Capital Expenditure :
10.2 M USD

Expansion Area : 34,000m’

Estimated to producfion in
2023 Q1.




/0vd ue| e

Maléysia Plant Il

Capital Expenditure :
6M USD

Expansion Area :
8,454 m’

Estimated production date.:

101/06/2022

Main Products :
Cloud Products
Consumer Products

ESON
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T R | A i o MeX|co (Monterrey)
SanDiego "~ ®Phoenix DaLIas Plann ng
L ; i - I
B5 e
Tuuana \ ieson— ’ '- BB -
E .. Jacksonville .
-\\ 5 maT, : Location :
\ b -\ ! X .
) S Sizﬁﬁ,g% [;%iﬂi North Central Mexico.
% NG EMS and Autonfebile
R A Industry City in North . WPy, Capltal Expenditure
i | " Central Mexico. ¥ '
2Fg 200 KM from USLz,%ﬁgde" Estimated production Date :
Hh o o > 20220Q4~20230Q1
s Main Products :
Geografia del Sector Automotor Mexicano W7 RSB - BRSLREANE) mene .
> Automotive Products
S e , "' - C Product
- o=l o L onsumer Products.

Equipe Ligers 5
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. v 2022
Prospects

-

Reventies Automotive @ el Consumer

-

" » Related industries

/businesses are » Good growth in » Global layout » Continuously adjust
optimistic. business prospects. advantages to product group.

> Benefits of » Module Assembly. reduce trade » Adjusting inventory
expansion are > Benefits of . barriers. before developing
gradually emerged. expansion are » Developing new next generation

» Engage in growing gradually emerged. customers. . products.

industries. i SON




Automotive — EV Growth .

B 2IICE  w 2HMBEV W 2HPHEV - EVEHLE Deloitte believed that electric
vehicles are expected to have a

compound annual growth rate
(CAGR) of 29% in the next 10

1Tl | years. | |
= 2.5 million in 2020. - ¢ @,
11.2 million in 2025. i
Electric vehicle sales will reach
31.1 million in 2030 which is '
32% of new car sales.
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Automotivé-productstrategy_ |

Manufacturing process extension ~ Single parts gradually enhance to assembly module

x

® Foam molding . * ‘ :' m Door inner side module °
> Seat Module / Arm rest _ : ‘
W Lift gate inner side module

® Thermoforming _ . 2 |
® > Inner parts . W Battery Module ME parts for EV i< =




Cloud - Sca-le and Growth.

e ‘ ,
A1 RB AR cstimated o grow at an annualrate of
2022 ERR64% estimbted o gy rate of

Wi Lo ‘
AL PHERREY S S ¢ The epidemic accelerated the
et S EIER
20,000 18075  15% -~ demand for cloud computing
15255 16,388 ' i (video streaming platform, .
16000 15238 15,060 . community platform) and remote
IBN 10% work (video conference software)
12,000 0 | : _ :
59 € Emerging application scenarios
8,000 make server product more
~diversified, and the micro data
4000 0% - centerand intelligent computing
' center are popularlzed
0 -5%

0 SG a,ppllcatlon edge computlng

2018 2019 2020 2021(f) 2022(f) B d Al server -

i FRSERERERAEHEY -

aicimes | e “ ESON




Product -
al Strategy Layout -
- For Global Customer
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Target on Growmg Industry Low Earth Orbit (LEO)

ol Satellite
Manufacturing

Launch Industry

: Equipment

Consumer
Equipment

Network

I
1
I
I GNSS Equipment
I
1
1 Equipment

Satellite Manufacturing
$12.2B (5%)

$271B

2020
Global
Revenues

| Launch Indu
$5.38 (2%)

S0 Equipment i
1 $135.3B (50%)

Boeing, Airbus,

Thales Alenia Space

SpaceX, Ariane,
PSLV

Cisco, Huawei,
Echostar

Garmin, Trimble,

Fugro

Hughes, Gilat

4

2020 Revenues $1 35.3B

Ground
| Equipment

$17.5B

Consumer Equipment

$103.4B

GNSS Equipment

(GNSS devices/chipsets)

(Satelliite TV dishes

etc.)

$14.4B

Network Equipment

(VSATs, gateways, etc )

Medium

Medium

According to the research rep

Silal output value of the spa

il PSS SD $1.04 trillion in

echnolBgy 1

technol@ A
relevant'caf |
the past, a_n d the"

popularizing ':_, t mpment will be

accelerated. R

. |

Among theﬁ% - ® * quT czjfground
%l includes

By stem),

equipmentr he
GNSS (satellite nawga
gateways, satellite rece‘ " ....

BRIFE: Global Space Industry Dynamics, 2017, Bryce
2021.08.27. B 585 EHTEIK T RS
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